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Our Audience = Your Customers

How to Reach Your Customers

Additional Microsoft Resources

OUR TIME
TOGETHER
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Source: comScore qSearch

93 MILLION

UNIQUE SEARCHERS MONTHLY
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• A clean and information-rich 
destination provides an ideal space 
to create a conversation with your 
audience.

• MSN’s premium content, innovative 
ad products, and a highly qualified 
audience offer a perfect combination 
to get you results. 

• Integrate your campaign with Bing, 
Windows Live, and other networks 
so ads appear seamlessly 
throughout your audience’s daily 
activities.

THE NEW MSN HOMEPAGE

IS SIMPLY RELEVANT
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• A decision engine helps people make 
better choices.

• Bing has over 93 million unique 
searchers reaching 36.8% of the 
online audience in the US.1

• Target your audience with relevant 
ads when it matters most on 
Bing.com, Bing Travel, and Bing 
Shopping.

Bing.com:

1. comScore qSearch May 2010

BING, THE DECISION ENGINE

WHERE YOUR AUDIENCE FINDS YOU
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•Use Bing to easily search Twitter and 
Facebook real time information feed for 
breaking stories and popular links.

•Understand the conversations taking 
place in Twitter by viewing the most 
popular links people are sharing and 
comments from the most authoritative 
users.

REAL TIME TWITTER AND FACEBOOK SEARCH

INTEGRATION AT BING.COM/SOCIAL
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• Bing Travel features a simplified 
experience with travel search 
history, enhanced travel search 
results, and travel slideshows

• Searchers can also find interactive 
Bing Travel instant answers to their 
flight and hotel queries.

• Relevant search ads will display on 
the search engine results pages 
with enhanced travel search results, 
travel slide shows, and flight and 
hotel instant answers.

BING TRAVEL

PROVIDES INSTANT ANSWERS
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• Microsoft adCenter will be the unified 
search marketplace for all search 
campaigns. 

• Microsoft will support small business 
advertisers.

• adCenter ad campaigns will appear 
on Bing and Yahoo!.

• Yahoo!’s search results page will 
include their own content, shortcuts, 
and tools to make the search 
experience unique for users.

MICROSOFT WILL POWER

SEARCHES ON BING AND YAHOO
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U.S. numbers shown | Nearly 561 million searchers and 10.9% search share worldwide. 

93M Unique Searchers  

11.7% Share

1.8B Monthly 
Searches

110M Unique Searchers

16.9% Share

Monthly 
Searches 2.6B 154M Unique Searchers

28.6% Share

Monthly 
Searches4.4B

Source: comScore Media Metrix March 2010 

MORE VOLUME

LESS EFFORT
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• Recently updated User Interface 
enables you to more effectively 
manage your search advertising 
campaigns.

• Useful keyword generation and bid 
recommendation tools enable you to 
grow your business efficiently.

• Dedicated search experts are on 
hand to help you get up and 
running, optimize your account, or 
troubleshoot any issues.

ADCENTER

CONNECTS YOU & YOUR CUSTOMERS
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ADCENTER DESKTOP & AD INTELLIGENCE

PROVIDE INCREASED CONTROL

• adCenter Desktop allows you to 
manage and optimize your Microsoft 
adCenter paid search campaigns from 
your desktop

• Microsoft Advertising Intelligence is a 
keyword research and optimization 
tool that operates seamlessly in 
Microsoft Office Excel providing 
keyword expansion, research, pricing 
and KPI data
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• It's like free advertising! The more 
information you provide, the easier it 
is for customers to find you. 

• It's fast. Improve or update your listing 
anytime to suit your needs. There's no 
schedule or hassle. 

• Reach your customers. Customers 
are already searching for what you 
provide. What better time to reach 
them? 

BING LOCAL

PUTS YOUR BUSINESS ON THE MAP
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Additional resources

Contact Me: seanocon@microsoft.com

• Sign up for adCenter – adcenter.microsoft.com

• Microsoft Advertising – advertising.microsoft.com

• Search Alliance – searchalliance.com

• Bing Local – bing.com/local

• Bing Travel – bing.com/travel

• Bing Social – bing.com/social

• Website, Email, Storage – smallbusiness.microsoft.com

• Business Products – business.microsoft.com

• Cloud Services - microsoft.com/cloud

• Microsoft Store - store.microsoft.com

MICROSOFT 

SMALL BUSINESS RESOURCES
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