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Why Online?: A Level Playing Field
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Why Online?: Google’s Economic Impact

• Across the U.S., Google’s tools 
generated $54 billion of economic 
activity in 2009, including $48 million 
for Montana

• From Caitlin Derry, mother of two 
and founder of sproutpouch.com: 
“AdWords has been my single 
largest marketing strategy…both in 
terms of budget and effectiveness.”

• Learn more about the report and 
methodology at:

www.google.com/economicimpact
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Why Online?: Matchmaking!

Source: Yahoo! and comScore Study Finds Online Consumers Who Pre-Shop on the Web Spend More In-Store. July 2007. 

89%
of consumers research products online before buying
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Google Products for Small Business

Get Found with Google Places
Find Customers with Google AdWords
Publish Ads with Google AdSense
Cut Costs with Google Apps

And many, many more…
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Get Found with Google Places

Source: 1 eMarketer, August 2007; 2 Kelsey Group, October 2006

How does it work?

• People search Google.com and 
Google Maps to find local businesses

• Business listings and enhanced data 
are gathered from multiple sources, 
including:
– Websites
– Yellow pages data
– Direct feeds and submissions

• Businesses can add or edit their 
business listing using Google Places

• The service is 100% FREE

Local Listings on Google.com

Local Listings on Google Maps
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Anatomy of a listing on Google

Accurate 
address & 
phone 
number

Store hours

Photos & 
Videos

Accurate 
marker 
location

Additional 
details

Reviews

Google Places lets you control everything, except reviews



Google Confidential and Proprietary 88

Measure impact

Metrics Dashboard
• Businesses can monitor their 

listing using the Local Business 
Center dashboard

• How many people saw my 
listing?

• How many people showed 
interest in my business?

• What search terms triggered my 
business?

• Make advertising or business 
expansion decisions with data 
you can’t get anywhere else
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Sign up

www.google.com/places
Sign in with your existing Google account, or create a new one
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A Paradigm Shift

Traditional Advertising Advertising through Google

Customers
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Find Customers With Google AdWords

• Your ads appear next 
to related search 
terms

• Users click on your 
ads…

• …And get put in 
contact with your 
business
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Google Advertising Auction

Instant Auction
A live auction is run for every single query –
every user, everywhere around the world 

Rank = Quality x “CPC”
In addition to “price,” there’s a consumer 
component – critical for usefulness

Quality Factors:
Keyword Click-through rate, keyword 
relevance, ad relevance, historical performance
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What Does it Cost? 

The Google AdWords Program is designed specifically around your 
goals, allowing you the flexibility to do exactly what you need to, making 

you more successful. 

 You Control the Cost

 You Control the Daily Spending Limit

 You Decide where your Ads Appear

 You Control your Marketing Messaging

 No Minimum Term Length

 Track the Total Number of Conversions 

 Determine your Exact ROI
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Why does this work?

Measurable: You pay for performance. You don’t pa  
a single cent unless someone clicks on your 
ad.

Targeted: Allow Businesses to hone in precisely on 
their target customers – customers who are 
searching for their products.

3 Reasons

3. Flexible: Any business can be up and running 
in 15 minutes.
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Sign up

www.google.com/adwords
Sign in with your existing Google account, or create a new one
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Publish Ads with Google AdSense

Google AdSense matches highly-targeted ads to your site's content

You earn money whenever your visitors click on them

http://www.usatoday.com/tech/webguide/internetlife/2007-10-25-retirees-google-adsense_N.htm?csp=34&loc=interstitialskip�
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Sign up

www.google.com/adsense
Sign in with your existing Google account, or create a new one
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Cut Costs with Google Apps

Communicate
•Access your e-mail wherever you are.
•Don’t have to delete emails
•Keep track of all emails & chat 
conversations
•Find it all with search!

Share
•Share documents and information with 
everyone…or just a few
•Keep everyone in the loop by publishing
•Access critical information on the go
•Find it all with search!

Collaborate
•Get on the same page literally
•Create, upload or email
•Take them offline

Free
•All Google Apps free to try and use
•Upgrade to Premier Edition for business 
grade service
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Communicate With Gmail
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Communicate With Google Voice

• Unify all of your voice communications with a single phone number

• Voicemails transcribed and sent to your email

• Manage and customize your communications experience
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Share and Collaborate with Google Docs

2 Discuss lets you 
chat with active 
collaborators

3 Updates appear 
instantly on shared 
spreadsheets

1 Sharing Notifier tells 
you when others are 
active

* For both Word & 
Spreadsheet Docs

1

2

3
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Sign up

www.google.com/apps
Sign in with your existing Google account, or create a new one
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Join Google Small Business Network

23

www.google.com/smallbusiness
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Thank You

Learn about these Google products and more at: 
www.google.com/services

Read the Google Economic Impact Report at: 
www.google.com/economicimpact

Join the Google Small Business Network at: 
www.google.com/smallbusiness
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