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FDIC’s Hispanic Outreach On Financial Literacy
BACKGROUND:    Since the FDIC’s creation in 1934, the agency has maintained the public’s confidence in the nation’s banking system by insuring deposits in banks and thrift institutions; identifying, monitoring and addressing risks to the deposit insurance funds; and limiting the effect on the economy and the financial system when a bank or thrift institution fails. In keeping with its long tradition of public service, the FDIC recognized the importance of financial education, particularly for people with little or no banking experience, and created the Money Smart training program.  Money Smart is designed to help adults outside the financial mainstream enhance their money-management skills and create positive banking relationships.  

PRESIDENT’S ANNOUNCEMENT:     The FDIC has been asked by President Bush to serve on the first national public-private partnership to ensure that financial education is available consistently and comprehensively in Hispanic communities.  The President announced the initiative during a speech on May 4, 2005, before the 2005 Latino Small Business Economic Conference, where he discussed the need to increase Latino ownership of financial assets.  The President noted, “There is a need for more financial literacy in America, and so I’ve instructed the FDIC, the SBA and the Treasury Department to work with the Latino Coalition and the Hispanic Chamber and other groups to help make sure that financial literacy is more widespread in all neighborhoods and all communities.”  He went on to say, “The FDIC has the Money Smart financial workshop program, and they’re going to work with the Latino Coalition.”  

HISPANIC OUTREACH:     The FDIC established a
 Hispanic Outreach Initiative on Financial Education because individuals with little or no banking experience, or the unbanked – are often immigrants, minorities and people with low and moderate incomes.  Currently, 40 million Hispanics reside in the U.S., accounting for 14 percent of the total population.  Financial industry analysts believe that more than half of U.S. retail banking growth in financial services will emanate from the Hispanic market.  One-half of Hispanics (19.5 million) do not have a bank account, such as a savings or checking account, which is a basic starting point in financial management and wealth-building for American families.   As part of this outreach initiative to reach out to the Hispanic communities across the nation, the FDIC has developed several programs.
· National Hispanic Media Campaign:  The FDIC is launching a Money Smart National Hispanic Media Campaign featuring Spanish radio and local print advertisements in 14 key Hispanic markets in the U.S. and Puerto Rico.  The campaign will begin on June 6, 2005, and run through August 28, 2005.  The media campaign will increase awareness of financial education and encourage consumers to call a toll-free number (1-877-449-6629) and visit FDIC’s website (www.fdic.gov) for additional Money Smart information.

· New Alliance Task Force:  In May 2003, the FDIC Chicago Regional Office and the Consulate General of Mexico launched a pilot program called the New Alliance Task Force (NATF) in support of the 2001 U.S. - Mexico Partnership for Prosperity Initiative.  Under this program, over 10,000 Mexican immigrants have participated in financial education classes in the Midwestern United States; over 50,000 new bank accounts were opened over a two-year period; and more than $100 million has been deposited in financial institutions.
· National Hispanic Money Smart Partners:  FDIC has joined with four national Hispanic partners to incorporate the interactive Computer-Based Instructor (CBI) version of Money Smart into their existing job training or community outreach programs.

· Bert Corona Leadership Institute: Serves migrant and immigrant populations by providing training programs for youth, adult educators, service providers, parents and personnel working within migrant and immigrant organizations.

· MANA A National Latina Organization: Is a nonprofit advocacy organization whose mission is to empower Latinas through leadership development, community service and advocacy.
· ASPIRA Association, Inc.:  Empowers the Puerto Rican and Latino community through advocacy and the education and leadership development of its youth.
· SER Job for Progress National, Inc.:  A national network of employment and training organizations that formulates and advocates initiatives with a special emphasis on the needs of Hispanics in the areas of education, training, business and economic opportunity.
· Association of Supervisors of Banks of the Americas (ASBA):  The FDIC is working with ASBA members to offer Money Smart materials and training programs to bank supervisors in Mexico and other Latin American countries.  Chile, Uruguay, Bolivia, Guatemala and Ecuador have shown initial interest in pursuing a partnership and developing a financial education program using Money Smart.
· Inter-American Development Bank (IADB):   The FDIC is working with IADB to encourage financial institutions to set up programs designed to lower the cost of remittances and to develop a media package promoting “Financial Democracy” in unbanked and underserved Latin American immigrant communities, and improve access to the U.S. financial mainstream.        
MONEY SMART ACCOMPLISHMENTS:    Since 2001, approximately 300,000 people have attended at least one financial education class using the Money Smart curriculum, and about 50,000 new banking relationships have been established.  In addition:
· On October 15, 2003, Money Smart received the Service to America Award for its efforts to bring individuals into the financial mainstream.
· Since Money Smart was launched, more than  45,000 computer tutorials have been issued in both English and Spanish.

· The FDIC has offered over 385 free train-the-trainer sessions and has taught more than 9,000 instructors across the country.

· The FDIC now has 31 National Partners and has established over 900 local Money Smart Alliances with community-based organizations, financial institutions, government agencies and faith-based organizations.

· The FDIC has supplied more than 204,000 copies of Money Smart; approximately 22 percent of these requests have been from financial institutions.















�I don’t recognize this program?  It is confusing to mention another program…?






